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Job Description

Job Title:	Events Marketing Officer
Department:	Marketing & Communications
Reporting to:	Head of Communications
Direct Reports:	None – some management of volunteer teams at competitions
Location:	Home based and Lilleshall National Sport & Conference Centre
Work Pattern:	Hybrid/Flexible – Minimum of 2 days/week in office and hours flexed around weekend working during event season (e.g., Wed- Sun working days)		
	
Job Purpose
To ensure the effective marketing and communication of competitions and events and promote and communicate high performance archery across multiple channels. 
Make a positive contribution to the development of archery and the delivery of Archery GB’s strategic objectives:
· Grow and sustain participation with effective facilities, coaching and competition strategies – creating compelling content which markets and communicates events and the work of the Performance team
· Deliver and sustain Olympic & Paralympic targets – by celebrating the success of our athletes and finding innovative ways to inspire participation and raise the profile of the sport
· Reduce the reliance on external funding – by working with our Commercial team to maximise sponsorship 
· Build on the digital first foundations – keep building on Archery GB’s social channel following to build an engaging environment through podcasts, social media, video and article content.

Key Objectives
	
· To ensure the effective marketing and communication of all major competitions and Archery events, through a range of media, to maximise coverage and publicise and promote the sport
· To support the promotion and communication of high-performance archery including athletes and overseas competitions, in conjunction with external PR agency and wider communication team
· To create high quality and engaging content across all relevant channels.
	
Key Activities

                     General
· Work with colleagues to deliver the agreed communications strategy and associated      campaign plans
· Maintain a comprehensive content plan for all Archery GB channels
· Plan, create, and promote Archery GB podcasts 
· Update social media statistics from the previous month and use the findings effectively to better social media month on month
· Contribute to articles on the website each week (2 per week) 
· Update and maintain the Archery GB website with responsibility for improving user    engagement
· Help to manage Archery GB social media channels on a day-to-day basis (Facebook, Instagram, YouTube, Tik Tok and Twitter)
· Track social media campaign budgets
· Work with contracted workers to ensure articles meet quality requirements 
· Organise contractor’s workloads and articles, and proofread prior to uploading
· Act as a guardian of our brand guidelines and corporate style, encouraging colleagues to     adhere to these guidelines.
· Edit video and create video content for social channels, both interviews or editing of archery matches.

                    Competitions and Event Marketing
· Create preview coverage for events/competitions to drive interest and entries.
· Work with the Competition Manager on marketing and promotion of sponsors including annual sponsorship pack and graphics. 
· Work with the Competition Manager to create, design and publish social images for events across the year.
· Lead digital marketing and communication for major international events hosted in the UK as well as well as national events such as National Tour Finals and National Indoor Championships.
· Create event programmes, brochures as required, working in conjunction with advertising rep.
· Attend national events where required for the purposes of creating and publishing stories        across AGB channels 
· Video interviews of event winners at events and edited together with appropriate graphics and sponsor tags
· Creating content for the recruitment of event workforce volunteers and promotion of becoming a judge or official
· Producing and sending ezines to tournament organisers, competition entrants and judges
 
                     High-Performance Archery
· Provide communications coverage for all GB archery teams competing overseas across disciplines and ages. 
· Showcase GB successes, internationals, and media opportunities to promote the journey to Paris 2024 for Olympic and Paralympic hopefuls
· Update athlete bios for website
· Manage team announcements and liaise with PR agencies/team managers on athlete interview requests
Key Relationships/Interfaces
The Event Marketing Officer will work with the Head of Communications, Communications Editor and Digital Officer as well as the Events Team. The post holder will have contact with all departments within the organisation including Membership, Performance, Business Development and Volunteers.
Key Measures
The success of this role will be measured on:
· Delivery of communications strategy
· Engagement on social media channels
· Positive impact of communications function on each audience
· Key performance indicators for each channel
· Cost/budget controls

Flexibility Clause
The job holder is required to be flexible in their duties and may be required to undertake other    duties and responsibilities as specified by Archery GB

Variation Clause
This is a description of the job as it is constituted at the date shown. It is the practice of Archery GB to periodically review job descriptions, to update them and to ensure that they remain relevant to how the job is to be performed.
Last reviewed: 20/09/2022

Archery GB is the trading name of the Grand National Archery Society, a company limited by guarantee no. 1342150 Registered in England.



PERSON SPECIFICATION

	
	Essential
	Desirable

	Qualifications & Training
	· A Level/Level 3 standard of education including English and Maths GCSE.
· Relevant communications/ marketing qualification or equivalent experience.
· Evidence of continued professional development and demonstration of continuing willingness to develop own professional skills.
· Full driving license – car owner
	· Degree or equivalent

	Knowledge/ Technical Skills
	· Excellent knowledge of social media and websites
· Strong working knowledge of Microsoft Office applications including Word, Excel, PowerPoint, Access and Outlook and infographics.
· Video editing
· Photography
· Design or photoshop
· Copywriting skills
	· Analytics and statistics
· Graphic design
· Knowledge of sport and / or Archery or a willingness to learn


	
Experience
	· Managing social media channels
· Copywriting and creating content    for different channels
· Marketing of events
· Delivering multiple projects & formulating own working practices
· Knowledge of working within and managing budgets
	· Experience of writing and delivering content and communication plans
· Demonstrable experience of growing social media channels
· Experience of managing PR campaigns and dealing with press

	Skills & Abilities
	· Demonstrates attention to detail with good organisational skills
· Trustworthy with high levels of personal and professional integrity
· Excellent written and verbal communication with ability to build rapport and trust easily
· Ability to remain positive but focused under challenge and change
· Ability to set and work to challenging deadlines
· Ability to maintain diligence and thoroughness while working in a fast paced and dynamic environment
· Excellent team player, but also able to take responsibility and accountability for themselves
· Proactive and self-motivated
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